d A3 sraal) Ayl ALl

Sallue Gl daals

Slels Juai¥l 48

aal) aSey) Jilug (8 SLaAY) ddlaas

Ailae Aalpd — g asmadl sgand) (s

The Credibility of News in Modern Media Means at
Saudi Public - A Field Study

Aac)
e ggale 2aaa (5 Lran

el (& ofalal 4y Jal aate sy

al )
i) Aja (gL [ gisal)
ey Jlai) Bl — @ jladl ey 3k
S5ad die dllal) daelay DleYly Jlai) 4 suac

AVEE [ aY )4



sl gganll g2l maall Moy Jilug A LAY d8laas
Aiae Ao

Dsgeall gal aaall Dley) Jilus b LAY Ldlias aay ) Al G s aliii)
ans daSall ASe dikie (e Buie O0v Leald e o @uld @l gasend
(gAY Ol 3 Gl e Jaball sadeie Alsdall duall LAl 5 clgilabla
Ay oyl (PIS g Leda) ) g Al ddiagl) Gl Lo ) Gl s Ly
uhall Gig Gia caall DleY) Jilug ddlaas e CGiiill mall meie alaiiu) @

Lzl Hsganll gal aaal) Dley) Jilus & LAY ddlaad ddlal) clalasyl

G Lo g dflaaall asede puiag :L@_ai @il (e paall ) Al cleag N
Aaally 485 A il msanglly DYy A8 rddlaas 13 Sy S i IS s
Jilus oo Baball JLAY) o & 48 ola @l o2 e Y gased) seand) 3 LS

Jealsill s alaind o pading agil LS (Al dgliadl dbia paall Sley)

Aipylas Al Olal (& G W seanllh cilingll Gl ailia Hseandl sS) G i
oseenll A8 Wy cleads Al 3 G ol 4ady ol wilalials ale) sy Ll
oseendl O (e at)ll b el eyl Jiluy (e ST aall SleY) Bilug sased)
anipd ¢ b o el iy ol e L) S g asl V) aall Sl Jiluy aby

cuaal)l Sleyl Jil ) Gk seanl



L gl A el ASLadl)

Soallue Gl dasls

Sleyly Juaiy) 48

The Credibility of News in Modern Media
Means at Saudi Public - A Field Study

By:

Somayah Zaki Mohammed Ma'amon Yamani

Supervised By:
Sharea'a Muzaid AlBugami

.A\ii~/e\'~\‘\



The Credibility of News in Modern Media Means at Saudi Public
A Field Study

Abstract: The study sought to monitor the credibility of news in the new media to the
Saudi Arabian public, applying to a sample of 500 individual from the area of
Makkah and some of its provinces the random multi-stage sample was selected, via
the Electronic questionnaire tool where it features a quick way To view the
information to the target audience and get answers in a short time and as soon as
possible, this research belongs to the quality of descriptive research which designed to
monitor and interpret what is an object, the survey method has been used to identify
the credibility of the new media where THE study documents current trends of
credibility News in the new media to the Saudi public.

The study has produced many results, the most important of which are: a
concept of credibility has been developed which must be available in every word to be
credible: Accuracy, honesty, clarity, responsibility, trust and seriousness, and the
public is still not fully confident that news from the new media possesses credibility
Complete, as they rely on the use of social networks as the most credible means of
others, and the more reliable and credible means, the more reason because the public
is following that way, the public that trusts in telling the means and the way they are
transported and satisfying their desires and needs, makes him trust In the same way,
and also the confidence of the Saudi public with the new media more than the old
media, though the public is watching the old media; however, if it was dispensed
with, it would not affect anything, and the public would automatically turn to the new
media.



